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Wimbledon digital multi-player Q&A quiz
with a digital leaderboard

[ | Aim
The aim of the activity was to collect player data and
distribute a new Stella Artois branded chalis and a chance to win
Wimbledon tickets in a fun, memorable way.

[ | Action
We created a branded digital multi-player game for upto 10 play-
ers, each player was provided with a branded IPad to
answer questions.

Step 1 - Players enter name and email address to play.

Step 2 - Players answer multiple choice questions.

Step 3 - Players results are visiable on a digital leaderboard in the
style of a tennis match.

Full control of the game via an admin control panel on an IPad or
Laptop.

Result
Players are fully engaged and willing to submit personal data for
the chance to win branded prizes.

Budget
Approx. $18,000 AUD.
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4
CONGRATULATIONS!

MARK WADDINGTON

You won the perfectionist’s quiz. Please make your
way to the umpire to collect your prize: 1 pair of
tickets to Wimbledon 2014 as well as return rail travel
from London Waterloo to Wimbledon and access to
the Stella Artois Clubhouse.
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PLAYERS
Mark Jones
Gemma Hayes
Hatthew Brown
Alice Malker

Sa Thompsan

Christopher Smith

Sarah Williams
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Heineken

Heineken digital Q&A game with
digital leaderboard

W

B Am Heinekey
The aim of the activity was to collect data from

participants and distribute branded prizes in a fun and
interactive way.

Quiz Game

[ | Action
We created a branded digital Q&A game and a digital
leaderboard to display top players.

Step 1 - Players enter name and email address to play.

Step 2 - Players answer as many correct questions as possible.
Step 3 - Players with the most correct answers are

displayed on a branded leaderboard.

Full control of the game via an admin control panel on an IPad or
Laptop.

Result
Players are fully engaged and willing to submit personal data for
the chance to win branded prizes.

Budget
Approx. $14,000 AUD.
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Quiz Game
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Question 2

Which team won the inaugural Heineken®
Champions Cup in the 1995-96 season?

Leicester Tigers

Munst

Next

Exit Game

EST. ;i Ei 1873

Heineken

Quiz Game

Leaderboard

Name

Conall O Toole
James Deasy
ava molloy
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John Smith
aoife deasy
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natalie lough
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Nicole Richardson
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Hot Wheels digital leaderboard

[ | Aim
The aim of the activity was to drive awareness of a hero
product - the ‘Hot Wheels Ultimate Garage'.

[ | Action
A multi-track racing experience was created for teams of 4 to
beat the clock to design their own epic track, and select their
Hot Wheels car and high scores were displayed on the digital
leaderboard. We used prize allocation using ‘winning moments’
to even distribution of prizes over the duration of the activity.

Full control of the game via an admin control panel on an IPad
or Laptop.

Results
Fun, interactive activity for the whole family.

Budget
Approx. $12,500 AUD.
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